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1.	 Be sure to set a control ad to test all your changes against	
 - Use your original ad as a control to give yourself a solid point of reference. 

2.	 Make sure you only change one part of the ad at a time	
- If you change multiple parts of your ad you won’t be able to tell which 
adjustments triggered the change in ad performance. 

3.	 Run your test for at least a week to get reliable results	
- A/B testing doesn’t work overnight. A little patience will ensure you get 
better data.  

A/B Testing 

What is A/B Testing?
An A/B test in as experiment that helps you determine how to optimize one of your ads by comparing 

it with a slightly altered version. Even if you have a strong ad text and image, running a simple test can 

help your ad continue to improve over time as well as teach you more about how users respond to your 

ads.  

 

Getting Started

When you run your first A/B test, it’s important to keep a few 
things in mind:  
 



Titles 	

Change your entire title or just one word. Certain 

keywords in a title jump out at users much more 

than others. Make sure your title is relevant to the 

product you are advertising and is clear and concise. 
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What to Test
 

With A/B testing, you don’t need to reinvent the wheel for every ad -- even very small changes can 

dramatically affect your ad’s performance. Each element of your ad is important, so you have several 

options when deciding what to test. Here are a few suggestions about how to test different elements of 

your ad in order to achieve optimial results. 

Images

Use a different image in your test. It can be completely different or can be incrementally changed. Something 

as subtle as adding a border around your image can increase clicks. Experiment with colorful images that 

stand out against Facebook’s blue and white pages and find the image that works best for you. 

Call to Action  	

Change or add in your call to action in the body of 

your ad. Your call to action entices users to click on 

your ad and also lets them know what they should 

be doing next. 
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“Create a Similar Ad” Feature 
 

You can use the “Create a Similar Ad” feature to easily create new versions of your ads 

when doing A/B testing. You can either click on the “Create a Similar Ad” when viewing 

your original ad in the Ads Manager, or you can select “Copy an existing ad” during the 

first step of the ad creation flow. When using this feature, all original content from your 

ad will be automatically filled in. You can then edit the part you want to test and then 

submit the new ad for approval. 

Allocating Your Daily Budget
 

When multiple ads are running within a single campaign, our system will allocate 

more of your daily budget to higher performing ads. To prevent this, you may want to 

create separate campaigns for your ads when running your A/B tests. Creating separate 

campaigns will allow each of your ads to run evenly during the same time period. This will 

give you a more accurate understanding of the results. 
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Understanding Results & Moving Forward

You should let your new ad run for at least a week at the same time as your original ad before 

comparing the two. Hopefully you’ll see in your Ads Manager (www.facebook.com/ads/

manage) that your new ad has outperformed your original ad. Even if it hasn’t, you’ve just 

determined what doesn’t work. 

 

Use your newly gained knowledge to run more A/B tests. You’ll get to a point where you’ve 

discovered at least a few versions of your ad that perform particularly well. When this 

happens,  you can run them all at once or choose to rotate them in and out. Whenever you 

choose to run new ads in the future, always go through the same A/B process until you achieve 	

                                       your desired results. 
 

For more information on Facebook Ads and additional tips, take a look at www.facebook.com/adsmarketing. 


