How Fast Time Flies

Company Background

How Fast Time Flies is an online scrapbooking service.
Since its launch in 2007, the company, dubbed “the
home of the 7-minute scrapbook page,” has amassed
624 scrapbook template designs and allowed users

to share their digi-scrapbook pages online.

Objective

In January 2009, company founder, Cathy Bennett, set up a
Facebook page, the public profile that enables companies
to share their business and products with Facebook

users. The goal was to direct traffic to the company’s
scrapbooking service and increase awareness of the site.
“This would hopefully drive membership which would in
turn increase our orders,” Cathy says. Cathy adds that

she didn’t understand the power of Facebook until her
Facebook Page was up and running. “What surprised me
was that | found all types of people on there,” she says.
“And something | found that Facebook and my website
both share is a sentimentality and nostalgia. People are
looking for meaning, connection, ties to family and friends.”
There are other benefits to Facebook, she adds: “It’s an
enormously popular medium for moms to stay in touch with
other moms, so that’s a great audience for me to tap into.”

Approach

Cathy began running ads in early 2009, and since then has
run hundreds of them. She times the ads around occasions
like Easter, graduation or Thanksgiving “to try and keep
them seasonal and fresh.” The titles she selects for her ads
are extremely simple - “How Fast Times Flies -Scrapbooking

“None of the traditional, Web advertising methods -
pay-per-click ads, banner ads - have worked for me
like the Facebook ads have.”
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How Fast Time Flies™

Objective: To direct traffic and
increase awareness of a digital
scrapbooking service

Solution: Advertising on
Facebook that is targeted at
potential customers

Key Results:
How Fast Time Flies found that
Facebook ads were more effective
at increasing the company’s
exposure than other types of
click-through ads by driving
referrals to its website

The company’s sales increased
70 percent year-over-year as a
direct result of its Facebook
ad campaign

Cathy Bennett, Founder, How Fast Time Flies
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Cathy says that the advantage of Facebook ads,
over other types of click-through ads, is that
Facebook ads also drive to her site the friends

of users who have connected with her Facebook
Page. When people connect with a Facebook Page
by ‘liking’ it, their friends on Facebook are also
notified. “I established this nice triangle,” she says.
“A person sees the Facebook ad, clicks on the site,
clicks to ‘like’ the Page, and then becomes a fan,
which tells their other friends indirectly about

my site.” So the primary and secondary traffic,
through the ‘liking’ of the page, creates a kind of
cumulative, snowball effect, Cathy says. “None of
the traditional, Web advertising methods - pay-
per-click ads, banner ads - have worked for me
like the Facebook ads have. | think it feels like

less of a hard-sell on Facebook. People are so at The next step for How Fast Time Flies is to work
home there, they don’t feel they’re being with representatives from Facebook on further
advertised at. There’s more trust there.” optimizing future campaigns.

The Future



